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Abstract

The Big Five personality inventory measures personality based on five key traits: neuroticism, extra-
version, agreeableness, openness to experience, and conscientiousness [Costa, P. T., Jr., & McCrae, R.
R. (1992). Normal personality assessment in clinical practice: The NEO Personality Inventory. Psycho-

logical Assessment 4, 5–13]. There is a growing body of evidence indicating that individual differences on
the Big Five factors are associated with different types of Internet usage [Amichai-Hamburger, Y., &
Ben-Artzi, E. (2003). Loneliness and Internet use. Computers in Human Behavior 19, 71–80; Ham-
burger, Y. A., & Ben-Artzi, E. (2000). Relationship between extraversion and neuroticism and the dif-
ferent uses of the Internet. Computers in Human Behavior 16, 441–449]. Two studies sought to extend
this research to a relatively new online format for expression: blogging. Specifically, we examined
whether the different Big Five traits predicted blogging. The results of two studies indicate that people
who are high in openness to new experience and high in neuroticism are likely to be bloggers. Addition-
ally, the neuroticism relationship was moderated by gender indicating that women who are high in neu-
roticism are more likely to be bloggers as compared to those low in neuroticism whereas there was no
difference for men. These results indicate that personality factors impact the likelihood of being a blog-
ger and have implications for understanding who blogs.
� 2007 Elsevier Ltd. All rights reserved.
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1. Introduction

Who remembers life before the Internet? While there is a long history of technological
advances enhancing the nature of interpersonal interaction (see Joinson, 2003 for a
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review), the Internet is different in many ways. It has changed the nature of human social
interaction in a way that allows us to connect with many individuals, whether they are co-
workers down the hall or strangers from the other side of the world. No other communi-
cations technology has facilitated such widespread social interaction with such relative
anonymity (Bargh & McKenna, 2004; McKenna & Bargh, 2000). As the Internet has
evolved, the degree of anonymity has decreased and the personalization of the Internet
has increased. At the forefront of these two changing trends are blogs, (also known as
weblogs) which are a regularly updated and personalized web page that contains entries
dated an in reverse chronological order (Herring, Scheidt, Wright, & Bonus, 2005b). Blogs
are seen as existing within the ‘‘blogosphere’’. The blogosphere encompasses the idea that
all blogs are part of an interconnected web, although this has not been supported with
empirical research (Herring et al., 2005a). A blog is one of the newest forms of online
self-presentation and self-expression that has been facilitated by the age of the Internet.
As such, it is a topic ripe for investigation by social scientists.

1.1. Characteristics of the blogosphere

Blogging is an American pastime, with data suggesting that the majority of bloggers
today are from the United States (Herring et al., 2005b). Current research on blogging
indicates that 8 million US citizens keep a blog (Lenhart & Fox, 2006) and 57 million
US citizens report reading blogs. Compared to the general population of the United
States, bloggers are younger, better educated, more likely to be urban dwellers, and avid
online shoppers. Outside the United States, research on blogging is just starting to emerge
primarily because the blogging adoption rates are lower in other countries (Trammell,
Tarkowski, Hofmokl, & Sapp, 2006). However, the existing research suggests that motiva-
tions for blogging inside and outside of the Unite States are similar.

Although the statistics vary, most blogs have one author and the main reason cited for
maintaining a blog is to express personal content (Herring et al., 2005b; Lenhart & Fox,
2006). Another aspect of blogging is that many bloggers post highly personal information
but are also at least somewhat identifiable – studies have cited self report data indicating
that somewhere from 33% to 70% of all bloggers provide identifying information such as
their names on their blogs (Herring et al., 2005b; Huffaker & Calvert, 2005; Viegas, 2005).

1.2. Psychological aspects of Internet usage

While blogging is a relatively new form of online behavior, there is a large body of lit-
erature on the psychological aspects of Internet use that may be helpful in understanding
why people blog. Specifically, McKenna and Bargh (2000) proposed four domains in
which social interaction via computer mediated communication (CMC) differs from other
more conventional interaction mediums: relative anonymity, reduced importance of phys-
ical appearance, attenuation of physical distance, and greater control over the time and
pace of interactions.

Of particular relevance to the present investigation is the notion of relative anonymity.
When individuals interact with others online, they may choose how much or how little
information to reveal about themselves, allowing for some level of anonymity. Anonymity
is possible in some forms of online communication (e.g., chatrooms, email, online discus-
sion groups, and blogs), although these days, a fair amount of online interaction is non-
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anonymous. When individuals perceive themselves to be anonymous, it may change the
way in which individuals interact while on the web because they experience a sense of
depersonalization and deindividuation (Postmes, Spears, & Lea, 2002). Applied to the
concept of blogging, this suggests that individuals may report information on their blogs
that is more revealing than they realize.

Additionally, the reduced self-awareness in online interaction is relevant to blogging as
well. Specifically, there is evidence that individuals who communicate online experience a
reduced awareness of the other individuals they are communicating with (Joinson, 2001;
Matheson & Zanna, 1988). There are two types of self-awareness that individuals experi-
ence: public and private. Public self-awareness occurs when individuals attend to them-
selves as a social object (Prentice-Dunn & Rogers, 1982). Thus, individuals experiencing
high public self-awareness are likely to be concerned with their public appearance and
impression management. Contrary to public self-awareness, private self-awareness is char-
acterized by an individuals’ intense focus on their own thoughts and feelings (Franzoi &
Davis, 1985; Prentice-Dunn & Rogers, 1982). An individual high in private self-awareness
is less focused on other individuals due to his or her spotlight of attention being focused on
internal states thus limiting attentional resources that can be devoted elsewhere. It is
heightened private self-awareness that is reported in anonymous online interactions.
Because of the absence of others’ nonverbal cues when interacting online individuals focus
more on themselves and less on their audience or discussion partners. Applied to blogging,
this suggests that individuals may report information on their blogs with less regard to
how others may perceive it.

Reflecting the issues of relative anonymity and reduced self-awareness, there have been
myriad instances where an individual has been fired from his or her job or arrested after
confessing to committing a crime on their blog. A search of headlines on news of the blog-
osphere will reveal stories of people fired for blogging about their jobs (Perez, 2005; Twist,
2004); admitting to the crimes they committed (Healy, 2007; Poulsen, 2005); attacking oth-
ers (Valenti, 2007) and admitting to affairs and betrayals (Bailey, 2004). Additionally,
many individuals post information and photos in their blogs without considering the pos-
sible repercussions if prospective employers can view these spaces (Lewis, 2006). One such
study indicated that 36% of participants reported that they had experienced social sanction
for something they had posted in their blog (Viegas, 2005).

One unanswered question is that of whether individual difference characteristics can dif-
ferentiate bloggers from non-bloggers. While research has examined individual differences
in Internet use (Amichai-Hamburger & Ben-Artzi, 2003; Hamburger & Ben-Artzi, 2000),
no research has yet examined the blogosphere for predictors of being a blogger. This begs
the question: Why do people blog? And, are there individual differences in bloggers or blog
content? To examine this issue, we started our investigation of personality and blogging by
using the five-factor model (McCrae & Costa, 1986) to predict blogging both because it is
the most widely accepted model of personality (Digman, 1990; John & Srivastava, 1999;
McCrae & Costa, 1997) and because the prior work on personality and Internet use men-
tioned above also started by examining five-factor traits.

1.3. Individual differences in Internet usage

Within the field of personality psychology there is mounting consensus that one model
of personality that best represents the basic structure of personality: the five-factor model
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(Digman, 1990; John & Srivastava, 1999; McCrae & Costa, 1997). According to the five-
factor model of personality, also called the ‘‘Big Five’’, individuals vary on five key dimen-
sions: neuroticism, extraversion, openness, agreeableness, and conscientiousness (McCrae
& Costa, 1986). Individuals who are high in neuroticism tend to be emotionally unstable:
they are anxious, insecure, and self-pitying, whereas those who are low in neuroticism are
emotionally stable: they are calm, secure and self-satisfied. Individuals who are high in
extraversion are sociable, fun-loving, and affectionate, whereas individuals who are low
in extraversion are introverted: retiring, sober, and reserved. Individuals who are high
in openness are imaginative, prefer variety, and independent, whereas those who are
low in openness are down to earth, prefer routine, and tend to be conformers. Individuals
who are high in agreeableness tend to be soft-hearted, trusting, and helpful, whereas those
who are low in agreeableness tend to be ruthless, suspicious, and uncooperative. Finally,
individuals who are high in conscientiousness tend to be well-organized, careful, and self-
disciplined, whereas those who are low in conscientiousness are disorganized, careless, and
weak willed.

Research has also revealed that these five factors emerge across a number of contexts
and age groups and are fairly stable across time (Digman, 1989) and culture (McCrae
& Costa, 1997). Additionally, these factors emerge on self-report measures (Costa & McC-
rae, 1988), in the traits we ascribe to friends and acquaintances (Botwin & Buss, 1989;
Goldberg, 1990), in the terms teachers use to describe their students (Digman & Inouye,
1986), and also emerge in children (Digman, 1989).

There is also a growing body of literature on the relationship between the factors
of the Big Five and Internet usage. For instance, Amichai-Hamburger, Wainapel,
and Fox (2002) found that individuals low in extraversion and high in neuroticism
felt that they were more able to express their real selves when communicating with
others online as opposed to offline. Hamburger and Ben-Artzi (2000) examined indi-
vidual differences in Internet usage of extroverts and neurotics to see if those low in
extroversion (i.e., the introverts) and those high in neuroticism would be more likely
to use the social services (e.g., seeking people, chatting, participating in discussion
groups) of the Internet. They found support for this hypothesis but only among
the women in the sample. Men who were extroverted were more likely to use leisure
services and those men who were high in neuroticism were less likely to use infor-
mation services. Although the results varied by gender, overall, these results provide
evidence for the idea that personality may moderate the types of Internet usage indi-
viduals engage in.

Along these same lines, Amichai-Hamburger and Ben-Artzi (2003) reported similar
patterns of Internet use for men and women as reported above indicating that neurot-
icism was significantly correlated with loneliness. These authors also reported that, for
women, loneliness mediates the relationship between neuroticism and Internet use. This
provided evidence that lonely women use the Internet to assuage their loneliness and
not the reverse relationship. More relevant to the present investigation, this research
suggests that neuroticism may be one individual difference characteristics that predicts
likelihood of blogging, particularly for women. This is particularly relevant to bloggers
as demographics data indicate that, while most blogs contain personal information,
women and teenagers are more likely to blog on personal topics (Herring et al.,
2005b).
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2. The present investigation

To examine the relationship between personality and blogging, we surveyed two sam-
ples of undergraduates. We assessed their personality characteristics and examined the dif-
ferences between those who blog and those who do not. Based on the prior research
findings, we predicted that we would find significant differences in Big Five dimensions
and blogging, particularly with neuroticism.

2.1. Study 1

The purpose of Study 1 was to gather some initial data on bloggers and non-bloggers to
see if there were any personality differences between the two groups.

2.1.1. Method

2.1.1.1. Participants. Participants were 89 (25 males and 57 female) students from a large
Southeastern University who received extra-credit for their participation. Ethnicity was
self-reported: 62 participants identified themselves as Caucasian, 14 as African–American,
and four as other. The age of the participants ranged from 19 to 37 with a mean age of
21.32 (SD = 2.53). The data from one participant was removed because he or she did
not know what a blog was. Of the 89 participants, 22 (25%) reported writing blogs and
43 (48%) reported reading blogs.

2.1.1.2. Procedure. In a large classroom setting, participants completed a pencil and
paper survey that asked them about their experiences of writing and reading of blog.
Those who reported writing a blog also reported the following: hours spent maintaining
the blog, number of blogs written, frequency of updating, use of real name or screen name,
and content of the blog written. Those who reported reading a blog reported the following:
hours spent reading blogs, number of blogs read, and content of blogs read. To examine
individual differences, participants also completed the Big Five Inventory-Short Form
(Benet-Martinez & John, 1998).

2.1.2. Results

The Big Five Personality Inventory produced reliable composites of the following five
traits: neuroticism (a = .79), extraversion (a = .86), agreeableness (a = .85), openness to
experience (a = .78), and conscientiousness (a = .71).

2.1.2.1. Blog content. Consistent with prior research, most bloggers reported keeping
only one blog (82%, N = 18); the remainder of bloggers reported keeping two blogs
(14%, N = 3). The majority of participants in this sample who blog reported blogging
mostly about personal experiences (themselves, relationships, friends, daily experiences)
(See Table 1). When asked how they identify themselves on their blog, a majority bloggers
in the current sample reported using their real name (55%, N = 12); the remainder of the
sample reported using a screen name (41%, N = 9). Most bloggers reported updating their
blog either weekly (46%, N = 10) or monthly (41%, N = 9); very few reported updating
their blog daily (9%, N = 2) or yearly (5%, N = 1).

We conducted a logistic regression to examine whether any of the Big Five factors pre-
dicted whether or not the participants reported keeping a blog. The regression model



Table 1
Percentage of bloggers in Study 1 who reported discussing each topic in their blog

Content Yes No

Fictional stories 18.2% (4/22) 81.8% (18/22)
Yourself 81.8% (18/22) 18.2% (4/22)
Sports 18.2% (4/22) 81.8% (18/22)
Your relationship 68.2% (15/22) 31.8% (7/22)
Your friends 81.8% (18/22) 18.2% (4/22)
Celebrities 13.6% (3/22) 86.4% (19/22)
Politics 31.8% (7/22) 68.2% (15/22)
Your family 54.5% (12/22) 45.5% (10/22)
Your daily experiences 72.7% (16/22) 27.3% (6/22)
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included scores on each of the Big Five subscales as criterion variables and whether or not
participants reported keeping a blog as the dependent variable. Because of the low to mod-
erate inter-correlations among the predictors, all variables were entered simultaneously.
Results of the logistic regression indicated that openness to experience was a significant
predictor of blogging, b = .53, seb = .26, Wald (1, df) = 4.25, p = .04. Additionally, there
was a non-significant trend with neuroticism predicting blogging, b = .34, seb = .21, Wald
(1, df) = 2.55, p = .11. The other Big Five subscales did not predict blogging. See Table 2
for test statistics for all subscales of the Big Five. Gender and age did not interact with the
subscales of the Big Five nor did they significantly predict blogging, or blog content.

2.1.3. Discussion

Overall, the results of Study 1 indicated that the current sample of bloggers were com-
parable to what has been previously reported in the literature, in terms of the number of
blogs maintained and blog content. Additionally, there was a substantial portion of the
sample of bloggers who reported providing identifiable information in their blogs. In terms
of the personality findings, we found that openness to new experience predicts maintaining
a blog and that most people who do so write about the details of their personal lives. Addi-
tionally, we also found a non-significant trend indicating that neuroticism predicts blog-
ging. These results are not surprising. Given that blogging is a new form of online
expression – we would expect that those willing to try new things would be the most likely
to report being a blogger. We next decided to collect data with a different sample to deter-
mine if these results generalized and to examine the effects of a larger sample on our find-
ings. Specifically, we sought to examine whether the relationship between neuroticism and
blogging achieved statistical significance with a larger sample.
Table 2
Logistic regression coefficients for the subscales of the Big Five predicting blogging in Study 1

b S.E. Wald df p value Exp(b)

Extraversion .15 .18 0.69 1 .41 1.16
Agreeableness �.07 .19 0.12 1 .73 0.94
Conscientiousness �.07 .26 0.08 1 .78 0.93
Neuroticism .34 .21 2.55 1 .11 1.40
Openness .53 .26 4.25 1 .04 1.70
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2.2. Study 2

The purpose of Study 2 was to replicate and expand upon Study 1 by examining
whether we find the same results with a larger sample. We were particularly interested
in examining whether neuroticism would significantly predict blogging if the sample size
were increased.

2.2.1. Method

2.2.1.1. Participants. Two hundred, seventy-eight (104 males and 174 females) partici-
pants from a large Southeastern University were used in this sample. Ethnicity was self-
reported: 219 participants identified themselves as Caucasian, 31 as African–American,
and 28 as other. The age of the participants ranged from 17 to 36 with a mean age of
19.1 (SD = 1.83). Of the 278 participants, 44 (16%) reported writing blogs and 121
(44%) reported reading blogs.

2.2.1.2. Design and variables. The survey for Study 2 included the questions from Study 1
and also included a series of questions to assess the extent to which participants use other
forms of media. Participants answered questions about the use of instant messenger, chat
rooms, and online discussion groups. Participants were also asked to estimate time spent
using the Internet for recreation purposes, time spent using instant messenger, and number
of e-mails written per day.

2.2.1.3. Procedure. Participants completed an online survey that asked them about their
experiences of writing and reading blogs. Those who reported writing a blog also reported
the following: hours spent maintaining the blog, number of blogs maintained, frequency of
updating, use of real name or screen name, and content of their blog. Those who reported
reading a blog reported the following: hours spent reading blogs, number of blogs read,
and content of blogs read. Participants also completed the Big Five Inventory-Short Form
(Benet-Martinez & John, 1998).

2.2.2. Results

As in Study 1, the Big Five Personality Inventory produced reliable composites of the
following five traits: neuroticism (a = .83), extraversion (a = .86), agreeableness (a = .81),
openness to experience (a = .80), and conscientiousness (a = .82).

2.2.2.1. Blog content. As in Study 1, most bloggers reported keeping only one blog (75%,
N = 36) and the majority of participants in this sample who blog reported blogging mostly
about personal experiences (themselves, relationships, friends, daily experiences) (See
Table 3). When asked how they identify themselves on their blog, half of the bloggers
in the current sample reported using their real name (50%, N = 24); the remaining half
reported using a screen name (50%, N = 24). Most bloggers reported updating their blog
daily (27%, N = 13), weekly (35%, N = 17), or monthly (31%, N = 15); very few reported
updating their blog yearly (6%, N = 3).

A logistic regression examined what personality traits predicted blogging. The model
included scores on each of the Big Five subscales as criterion variables and whether or
not participants reported keeping a blog as the dependent variable. Because of the low
to moderate inter-correlations among the predictors, all variables were entered simulta-



Table 3
Percentage of bloggers in Study 2 who reported discussing each topic in their bloga

Content Yes No

Fictional stories 4.2% (1/24) 95.8% (23/24)
Yourself 100% (24/24) 0% (0/24)
Sports 33.3% (8/24) 66.7% (16/24)
Your relationship 66.7% (16/24) 33.3% (8/24)
Your friends 87.5% (21/24) 12.5% (3/24)
Celebrities 20.8% (5/24) 79.2% (19/24)
Politics 20.8% (5/24) 79.2% (19/24)
Your family 46% (11/24) 54% (13/24)
Your daily experiences 75% (18/24) 25% (6/24)

Note: Percentages represent percentage of bloggers who reported blogging about each topic. Numbers in
parenthesis represent number of bloggers who reported blogging about each topic.

a Due to a technical malfunction, data for some of our bloggers were lost so the percentages reported here
represent the data for 24 of the 44 bloggers. Despite the loss in data, the results generally replicate our findings
from Study 1.
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neously. Results of the logistic regression indicated that the significant predictors of blog-
ging were openness to experience, b = .75, seb = .19, Wald (1, df) = 15.66, p < .001, and
neuroticism, b = .39, seb = .13, Wald (1, df) = 9.21, p < .01. No other Big Five subscale
significantly predicted blogging (See Table 4 for the test statistics for each Big Five sub-
scale). Gender and age did not interact with any subscale of the Big Five or significantly
predict blogging or blog content.

2.2.2.2. Media use & blogging. A chi-square analysis showed a significant relationship
between keeping a blog and participating in online discussion groups, v2(1,
N = 265) = 6.39, p = .01. Specifically, of those who blog, 30% reported also using online
discussion groups. There was not a significant relationship between keeping a blog and
either instant messenger or chat room use, p’s > .05.

2.2.2.3. The relationship between gender, neuroticism, and blogging collapsed across

studies. Because prior work in personality and Internet use (Amichai-Hamburger & Ben-
Artzi, 2003) demonstrated that women, particularly neurotic women, use social services
online to assuage their loneliness, we collapsed the Big Five scores, gender of participant,
and blogging self-reports across the two studies to examine whether we found that this
pattern generalizes to bloggers. After performing a median split for neuroticism, a chi-
square analysis was conducted to determine if there were gender differences in blogging
for individuals high and low in neuroticism. Overall, there was a significant difference in
Table 4
Logistic regression coefficients for the subscales of the Big Five predicting blogging in Study 2

b S.E. Wald df p value Exp(b)

Extraversion 0.17 0.14 1.44 1 0.23 1.19
Agreeableness 0.03 0.18 0.02 1 0.88 1.03
Conscientiousness 0.08 0.15 0.28 1 0.59 1.09
Neuroticism 0.39 0.13 9.21 1 <.01 1.48
Openness 0.75 0.19 15.66 1 <.001 2.11
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blogging for women high and low in neuroticism, v2(1, N = 347) = 3.95, p < .05. Specifi-
cally, women high in neuroticism (23.8%) reported blogging more than women low in neu-
roticism (13%). There were no significant differences found for men (high: 15.2% vs. low:
14.3%), p > .05.

2.2.3. Discussion

Overall the results of Study 2 replicated the results of Study 1 and demonstrated that, as
expected, in a larger sample, neuroticism does predict blogging. However, the examination
of gender and neuroticism collapsed across the two studies suggests that this result is lar-
gely driven by women and suggests that previously reported gender and personality differ-
ences in Internet usage (Amichai-Hamburger & Ben-Artzi, 2003) generalize to blogging.
Finally, it appears that individuals who keep blogs are also likely to be members of other
online communities and as in Study 1, are likely to report information in their blog that
would allow their readers to identify them.

3. General discussion

Taken together the results of these two studies indicate that openness to new experience
and neuroticism predict blogging. That is, people who were high on these Big Five sub-
scales were more likely to report maintaining a blog in this sample. These findings were
also moderated by gender. Collapsed across the two studies, women who were high in neu-
roticism were more likely to maintain a blog than were women low in neuroticism but
there was no difference in blogging for men based on their level of neuroticism. Addition-
ally, we found that similar to prior research, individuals who maintain blogs mostly dis-
cuss details of their personal lives and are likely to use other forums for online social
interaction. The results of this research also replicated prior findings in that bloggers dis-
close personal information about themselves in their blogs (Herring et al., 2005b; Huffa-
ker, 2005; Viegas, 2005).

Given that the characteristics of individuals high in openness include imagination, curi-
osity, artistic talent, intelligence, and diversity in interests (John & Srivastava, 1999; McC-
rae & Costa, 1986), it is not surprising that this is a characteristic of bloggers. Blogging is
both a form of self-expression as well as a form of online behavior so it stands to reason
that creative individuals who are willing to try new things are likely to blog. Indeed, it may
be that individuals who are high in openness to new experience are likely to be the indi-
viduals who are the first to adopt new technology. Since blogging is a relatively new form
of online self-expression, this relationship may change over time as more people start to
keep a blog. Future research should examine whether there is any such relationship
between technology adoption and openness to new experience and whether the relation-
ship between blogging and openness persists as blogging becomes more widely adopted.

The finding that women high in neuroticism were more likely to maintain a blog is con-
sistent with both prior research on gender differences in personality in general and specif-
ically with regard to Internet use. Prior research on gender differences in personality
indicates that women, as compared to men, tend to be higher in neuroticism and agree-
ableness, but there are no other gender differences in the other Big Five factors including
openness to new experience (Costa, Terracciano, & McCrae, 2001). These results suggest
that individuals who are high in neuroticism, characterized by anxiety, worry, emotional
reactivity, and nervousness (John & Srivastava, 1999; McCrae & Costa, 1986) may blog to
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assuage loneliness or in an attempt to reach out and form social connections with others.
Thus, the finding that individuals, in particular women, who are high in neuroticism are
more likely to maintain a blog is not surprising given that it is consistent with prior
research in Internet usage, which reported that women high in neuroticism were more
likely to use the Internet to socialize with others (Amichai-Hamburger & Ben-Artzi,
2003; Hamburger & Ben-Artzi, 2000). Future research should continue to investigate
the relationship between gender, personality, and Internet use as both the present investi-
gation and the prior research suggests that the Internet may be provide different benefits to
different people.

One potentially alarming aspect of these findings (and is exemplified by the media atten-
tion to bloggers reported in the introduction above) is that a high proportion of the indi-
viduals who blog report that they are writing about their personal lives and provide some
amount of identifying information and they do so while using a communication mode that
is prone to perceived anonymity and increased self-awareness. Thus, one implication of
these findings is that many individuals treat blogs as a private journal yet they are doing
so while providing identifiable information. Future research should examine the psycho-
logical consequences of engaging in such behavior and seek to demonstrate a direct link
between blogging and increased private self-awareness.

Other future directions could be to examine the content of blogs. Specifically, it would
be interesting to examine whether the content of blogs, much like websites, reflect back
aspects of an individual’s personality (Vazire & Gosling, 2004) and whether the language
an individual uses in their blogs predicts their ability to cope with traumatic events (Cohn,
Mehl, & Pennebaker, 2004). It may be the case that those individuals who use blogs as a
coping mechanism may gain some cathartic benefit from the process of blogging.

Additionally, it would be interesting to examine more about why people blog. This
study revealed information about who blogs and what they blog about, but is there a rea-
son why people blog (coping, reaching out for social support, etc.)? For instance, Stokes
(1985) reported that the relationship between neuroticism and loneliness is moderated by
the size of an individuals’ social network. It would be interesting to examine whether this
finding extends to those individuals who maintain blogs.

Although the present investigation only examined the relationship between the Big Five
and blogging, there are other individual difference factors that may predict different pat-
terns of blogging. Future work should also consider examining the relationship between
other individual difference characteristics and blogging. For instance, Amichai-Ham-
burger (2002) suggested that a wide variety of personality measures such as Need for Clo-
sure (Kruglanski & Freund, 1983), Locus of Control (Rotter, 1966; Rotter, 1982),
Attachment style (Hazan & Shaver, 1987), and Risk taking (Levenson, 1990) may impact
Internet usage. If this is the case, then future research may find that these measures may
also predict blogging.

Finally, there are two notable limitations to this research. These data were collected
using a college student population and may not generalize to older samples, particularly
those who use their blogs as a marketing vehicle or for professional purposes. Second,
these samples were all United States citizens and while the existing research on blogging
indicates that the blogosphere is currently dominated by Americans (Herring et al.,
2005b), this research may not extend to bloggers in other countries. Future research
should examine whether these personality predictors of blogging extend to an older sample



R.E. Guadagno et al. / Computers in Human Behavior 24 (2008) 1993–2004 2003
whose reasons for maintaining and reading blogs may be fundamentally different from
those of a younger generation and whether these results extend to non-US populations.

In conclusion, the present investigation demonstrates that, while there are some general
trends about Internet use that extend to blogging, there are also a large number of research
questions yet to be addressed. One thing that remains clear is that blogs are a form of
online expression that is gaining in popularity and that they represent one of the newer
forms of online social interaction. As such, it is important for social scientists to continue
to examine this phenomenon to fully understand its affects on psychological processes that
differentiate it from other similar forms of self-expression.
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